
ANNUAL 
REPORT
2023
Activities 2022





3

COSTA CROCIERE AND 
ITS FOUNDATION: SOCIAL 
AND ENVIRONMENTAL
RESPONSIBILITY .
Sustainable development and value creation is the business 
model adopted by Costa Crociere. We have developed a vision of 
sustainability that embraces social, environmental and economic 
topics. The industry in which we operate, the cruise sector, means 
that we work increasingly more closely with local communities at our 
stopover ports and with which we come into contact. For developing 
our sustainability strategy, we implement tangible actions and 
projects aimed at creating value at the destinations hosting our ships.

An essential part of Costa’s commitment to people and the planet, 
expressed through the high-impact projects implemented by Costa 
Cruises Foundation, an independent no-profit organisation, whose 
vales are in its DNA.
Costa Crociere Foundation acts in a complementary and synergic 
manner with Costa’s sustainability strategy, in line with the 17 
Sustainable Development Goals (SGD) of the United Nations; this 
constitutes an ecosystem capable of creating, multiplying and 
measuring value and positive impact on places/local areas.
An ongoing challenge, to which the Foundation commits all its 
resources, continuing to invest 100% of its donations received in 
projects.

ABOUT THE FOUNDATION
Costa Crociere Foundation is a not-for-profit organisation,  
established in November 2014, with the aim of spreading and 
developing the values of the Costa Group through the planning, 
management and financing of environmental and social projects 
of collective interest. To do this, we mobilise all financial and non-
financial resources at Costa’s global network’s disposal, generating 
a multiplier effect. In fact, by uniting the efforts of our partners, public 
institutions, our guests and colleagues, we achieve much greater 
tangible results than it would be possible to achieve individually. 
Our action began with a few projects in Genoa, and has spread 
throughout Italy and, today, sees us engaged on 4 continents.

WHAT GOALS HAVE WE SET
Our commitment is to transform happiness into a shared right, 
accessible to everyone, through social and environmental projects 
aimed at mitigating inequalities and addressing the issues that 
threaten our planet and people’s quality of life, by promoting 
sustainable development.
“The tangible actions addressing local communities where we 
operate have always been at the centre of Costa Cruises Foundation’s 
engagement, so that our positive impact on the destinations that give 
hospitality to our ships is a value, and an example to be followed.”

Davide Triacca, 
Secretary General of Costa Crociere Foundation
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1 Communities,
before destinations
We look at our destinations not simply as places full of tourist attractions, but 
first of all as communities made up of people, with their own traditions, culture, 
economy. Places with a unique identity, to be protected and promoted.

We grow 
together
We support a resumption of tourism that coincides with the revival of local 
communities’ heritage, employment and economy and that creates value 
for the entire ecosystem. In the long term, we look at a model of tourism that 
takes full account of its current and future economic, social, and 
environmental impact, balancing the needs of visitors, operators, the 
environment, and host communities.
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We are 
allies
We work together with local communities for a tourism capable of 
generating measurable and lasting value, while fully respecting the 
uniqueness of the local environment and culture. We are convinced that the 
vision of a sustainable, open, and enriching tourism can only be achieved 
through a pact of collaboration.
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We are
ambassadors
We spread and promote the uniqueness and beauty of Italy and our destinations 
all over the world to millions of guests who travel with us, travel agents and 
partners, and to the public that follows us on our communication channels or 
through media and social media.
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We are 
open
Our ships are places of encounter, exchange, and inclusion. They host on-board 
initiatives aimed at local communities and transfer support and help ashore to 
those who need it most.
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We invest in the 
future...
Through the enhancement and protection of local identities and traditions, 
combined with research and development and responsible innovation, we invest 
in the future of our industry and the communities that host us.
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...and in 
young people
We train and give space to ideas and the talents of a generation of respectful 
explorers, of future responsible citizens and tomorrow’s tourism professionals. We 
encourage generational change in the arts and crafts, training young women and 
men to preserve and advance the uniqueness of their local identities.
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We are committed to ensuring that the leadership of tourism brands gets to 2050 
based on the ability to create shared value and trusting relationships with local 
communities. We want to lead by example and encourage others to follow our 
model of sustainable and inclusive tourism.

We look 
to 205010We are

attentive
We want to proactively understand the needs of communities, dealing directly with 
local institutions, authorities and organizations that play a leading role in local 
ecosystems, and actively contribute to identifying, together, the best solutions.
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We are
explorers
We are dedicated to understanding the essence of our destinations and the roots 
of local communities, going beyond the surface. We offer our guests experiences, 
not just visits, that lead them to discover the places and the people that animate 
them in an attentive, respectful, and non-standardized way.

5
MANIFESTO.
Post-pandemic, we have taken the step to make Costa’s and its 
Foundation’s commitment partnering local communities increasingly 
more tangible and shared. We know our goals cannot be achieved 
through activities where we are working alone, but we can join 
communities in the spirit of participation and social cohesion, 
responding to a common need and challenge. For this reason, in 2021, 
we prepared a Manifesto that expresses in 10 points our vision of local 
communities as essential allies for drawing a roadmap for restarting 
and sharing growth.



VISION 
AND MISSION. 
Our vision
A world where happiness is shared and accessible to all.

Our Mission
Our connection with the sea and the local communities we meet on our voyages.
guides us in the choice of social and environmental projects aimed at reducing 
inequalities and generating a positive impact on the community and on future 
generations.

We are committed to achieving the universal goals of solidarity and sustainability, 
working together with authoritative partners to identify shared solutions that 
respond to the needs of communities.

We make our resources available and involve our network with one ultimate goal: to 
join forces to make happiness accessible to all.
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GOVERNANCE.



7

Giuseppe Carino
Vice President Guest Experience and On-Board Sales 
at Costa Crociere. Ensuring that experiences
enjoyed by Guests on board exceed their 
expectations.

Stefania Bertolini
Secretary General of the CSR Manager Network and 
Director of the Institute for Enterprise Values (ISVI),
She is also a tenured professor teaching Business 
Sustainability and Business Economics.

Laura Cannone
Brand Emergency Response Officer & Business 
Continuity Director of Costa, heading the Emergency 
Response Organisation and the Guests & Crew Care.
She is President of the Foundation.

Rossella Carrara
VP Corporate Relations and Sustainability of the 
Costa Group. With over twenty years’ experience 
in strategic communication and institutional 
relations, she coordinates Costa’s communication, 
sustainability and public affairs activities globally. 

Paola Girdinio
A member of ENEL’s Board of Directors and a tenured 
lecturer, she is a leading expert on environmental 
issues and a member of several ministerial 
committees.

Helen Alford
Professor of Economics and Ethics, Vice Rector and 
Vice Dean of the Faculty of Social Sciences of the 
Pontifical University San Tommaso (Angelicum).

Michael Thamm
CEO of the Costa Group and Carnival Asia, he is 
responsible for outlining a strategy increasingly 
oriented towards a sustainable and inclusive 
future, redefining cruise industry standards.
With a career spanning over 30 years in the cruise
industry, he is one of the leading industry experts.

Mario Zanetti
General Manager of Costa, he coordinates the 
growth and positioning strategies of the Costa 
brand in Europe, South America and Asia, after 
having held positions of increasing responsibility 
within the Company in Europe and Asia.

Davide Triacca
Secretary General Costa Crociere Foundation and 
Corporate Sustainability Director.

Beniamino Maltese
Senior Vice President and CFO of Costa Group. 
His financial and management experience has 
helped transform Costa from a family business to 
a publicly traded company.

Sarah Kowalzik
Secretary General of the Foundation until May 2017, 
she steered its inception and growth enabling its 
consolidation.

Ugo Salerno
President and CEO of RINA, a company that 
provides a wide range of services in the Energy, 
Marine, Certification, Infrastructure and Transport 
and Industry sectors.

BOARD OF
DIRECTORS.
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SEMPRE
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100%

 

CCF IN 
NUMBERS.

 

39%

9%

29%

1%

Donations from Costa through 
onboard fundraising campaigns

Donations from Costa Guests 
through fundraising campaigns

Donations from Costa Employees 
through fundraising campaigns

Other 22%
Donations from
business partners
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CCF IN 
NUMBERS.

Projects

129,279

31

Beneficiaries

131
Nationalities

6

25
Social 

projects

75,381
Beneficiaries 

of social projects

53,898 2,610
Km of coast adopted 

by the Guardians 
of the Coast

946,111
Meals Distributed

4,546
Teachers involved
in environmental

education programs

360,410
Items donated

46,054

547,618
Hours of training 

and support provided

3,000
m2 of sea weath grown

thanks to the 
“Cereals of the Sea” 

Project

1,031
Women victims 

of violence supported

Environmental
Projects

Beneficiaries
of environmental

projects

Students involved
in environmental

education programs
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SOCIAL 
PROJECTS

ENVIRONMENTAL 
PROJECTS

GLOBAL
ACTION MAP.

5

4

1 3

2

7

6

Jordan
MADE OF SUN
Completed

Spain
CEREALS OF THE SEA

Angola, Cameroon, France, Haiti, Italy, Madagascar, 
Central African Republic, Senegal, Sudan, Ukraine
MATERIAL ASSISTANCE

Italy, France, French Antilles, Ukraine, 
Spain, Caribbean, Germany, Switzerland, Austria
FOOD ASSISTANCE

The Philippines
GOOD MORNING PHILIPPINES, WELCOME FUTURE
Completed

Italy, France, Spain 
WAT/ADAGIO TOURS 
Completed

Italy, France, Spain
TRADITION IN THE FUTURE
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ACTION MAP  
ITALY.

8

9

10

11

12

13
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16

17
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25

26

27

28

29

30 31

Liguria 
TOGETHER FOR GENOA
Completed

Liguria
ETHICAL HOTEL
Completed

Liguria
RED SHOES ON TOUR
Completed

Veneto
TURNING POINT:
NEW PATHWAYS
Completed

Campania
QUIT THE SILENCE
Completed

Liguria
È BUONO
Completed

Liguria
A HOME FOR THE 
HOMELESS
Completed

Liguria
EDUCATION: 
THE KEY TO YOUR FUTURE
Completed

Puglia
NEET IN TREKKING
Completed

Tuscany
THE MIRACLE SHOP
Completed

Lazio
MATECHEF
Completed

Northern Italy
A DENTIST AS A FRIEND
Completed

Umbria
REBUILDING WITH A PLATE 
OF AMATRICIANA
Completed

Southern Italy
WIT: WOMEN IN TECHNOLOGY
Completed

Lazio
TODAY, TOMORROW, TO NINO
Completed

Liguria
SEA ROUTES TO SUCCESS
Completed

Liguria
INTO WORK TOGETHER
Completed

Liguria
ANTI-VIOLENCE CENTERS’ 
DIGITALISATION
Completed

Liguria
A SAFE HAVEN
Completed

Campania, Liguria
SURPASS PASSPORT
Completed

Italy
GUARDIANS OF THE COAST
Coastlines monitored

Liguria
THE SEA IN 3D
Completed

Liguria
EN ROUTE TO A BLUER SEA
Completed

Liguria, Tuscany, Lazio
A HELPING HAND FOR 
THE TYRRHENIAN SEA
Completed
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From 22 to 24 May 2022, with Assifero, the Italian Association of 
Foundations and Philanthropic Entities, onboard Costa Toscana, 
we organised the Italian Corporate Philanthropy Boat camp - 
Shaping purpose, creating value, untapping impact with a 2030 
Agenda vision, which brought together for the first time more 
than 100 representatives of about 30 business foundations in 
our country. Two days of exchange and discussion, dedicated 
to business foundations and sustainability managers with the 
purpose of launching a practice community that, in coming years, 
will be able to contribute to an increasingly aware, connected, 
visible and effective Italian philanthropic system. A meeting that 
aimed to facilitate the exchange of information, knowledge and 
experience among Italian corporate foundations, accelerate their 
learning processes, capacity building and strengthening of skills 
and, in the medium-term, to trigger enabling conditions for more 
strategic collaboration and development of greater collective 
impact in Italy. There  were four main topics that connected the 
narrative: the specific role of business foundations in achieving 
the 2030 Agenda via the various ways to create value from CSR 
- Corporate Social Responsibility, to sustainability, to the impact 
spectrum; the various types of strategic alignment between the 
parent company and foundation; the different types of intangible 
capital that the business foundation can activate, in addition to 
financial, economic, relational and intellectual resources, and 
how corporate philanthropy can create permanent added value 
for local areas and communities. 

Noteworthy speakers included Mario Calderini, Full Professor at 
the School of Management of the Politecnico di Milano University, 
and Marie Ringler, Ashoka Europe Leader.

ITALIAN CORPORATE 
Philanthropy 
BOAT CAMP.
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Costa has always been open and aware of the importance 
of creating shared value, but all the more so, after preparing 
and implementing its Manifesto. Through the Costa Crociere 
Foundation, it has the goal of becoming a benchmark for Italy, 
primarily for the Genoese and Ligurian area, for activating 
corporate volunteering projects. 
We not only involve our employees, but we also create 
opportunities that are a stimulus for other businesses. In fact, in 
2022, we can report success involving the participation of external 
stakeholders, totalling 649 volunteers including colleagues and 
partners. 

With the Guardians of the Coast project, we have organised 
several beach cleanup events throughout Italy that saw schools, 
travel agents and partners involved during National Day of the 
Sea celebrations in April, United Nations World Oceans Day in 
June, and World Cleanup Day in September.
Finally, at Christmas, we supported our longstanding partners, such 
as the Community of Sant’Egidio in Genoa, but we have extended 
our action throughout Europe with a wave of volunteering that 
involves colleagues from our foreign offices, as well as on-site: 
Genoa, Madrid, Paris, Zurich, Vienna and Hamburg, creating food 
parcels to be distributed to families in difficulty.
Throughout the year, we organised several projects in the Ligurian 
local area, including maintenance of signs along walking routes 
and tree planting; these projects mean we are able to spend 
days together with family and friends, making our contribution 
to the local area associations. Other businesses have followed 
our lead and colleagues from Key Technologies, Fastweb and 
EuropAssistance have also joined us!

VOLUNTEERING.

Partner:  Genova Cleaners, Framura Comune, Banco Alimentare, Banques 
Alimentaires,  Caritas, Hamburg Tafel, Wiener Tafel, Schweizer Tafel, The 
Trash Team, La Dimora Accogliente, Un’altra città, New World Travel, 
Andirivieni Travel, Rossano Purpurea, SpeakSicily, Legambiente Bari, OLPA, 
Decathlon Vado Ligure, EuropAssistance, Plastic Free, Calosirte Viaggi, 
GAU, Trash Team, Banco Alimentare, Caritas, Sant’Egidio, Osservatorio 
Raffaelli, Scuola di Robotica, SpeakSicily



COSTA CROCIERE 
FOUNDATION 
PROJECTS. 

All other ongoing and completed projects are available for viewing 
on the website www.costacrocierefoundation.com
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GOALS
We want new generations to learn to look after the fragile assets 
of the marine ecosystem. We help teachers and students learn 
about the uniqueness of the natural heritage of our coastlines 
and develop a more sustainable stance, as well as spreading the 
word within their communities.

PROJECT
The educational course is part of the high school curriculum, 
offering a digital platform with resources on biodiversity, climate 
change and marine pollution created by a panel of experts. 
Students are also actively involved in a citizen science project: 
by adopting a stretch of coast in their region, they look after it, 
identifying marine organisms, coastal vegetation and waste, 
geolocating them and using protocols explained by the biologists.

Teachers can obtain up to 30 hours of vocational refresher credits 
certified by Scuola di Robotica training entity accredited by MIUR 
(Italian Ministry for Instruction, Higher Education and Research), 
while for students, learning and field activities can be included 
in a course focussing on soft skills and orientation (50 hours of 
PCTO (Soft Skills and Orientation Courses), formerly School-Job 
Alternation).

PROGRESS SO FAR
Guardians of the Coast is one of the largest citizen science 
projects nationwide. The project has so far involved about 400 high 
schools, totalling over 1,900 teachers and 20 thousand students. 
126 thousand reports of animal and plant species, pollution and 
other environmental indicators have been gathered.

GUARDIANS 
OF THE COAST.
High schools - Italy

405
Schools in 
the programme

1,942 
Teachers involved

20,014 
Students involved

2,610
Km of coast 
adopted

Partner: Scuola di Robotica, ENEA, Key Technologies, Fondazione Acquario di 
Genova, OLPA (Osservatorio Ligure Pesca Ambiente), Civicamente

Under the patronage of the Ministry for Sustainable Infrastructure and Mobility,
Ministry for Ecological Transition 
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Partner: CivicaMente, ENEA, Scuola di Robotica

GOALS
We bring the wonders of the marine environment to our youngest 
pupils, helping them understand how they can protect the 
environment, countering one of the main threats: plastic pollution.

PROJECT
Environmental education and sustainable development are at the 
heart of civic education programmes, a compulsory subject since 
the 20/21 school year. We have therefore created new specific 
digital tools for primary and lower secondary school students. 
The added value of this project is the ability to create a direct link 
with local communities, involving younger citizens, making them 
aware of issues that are of fundamental importance for the future 
and the conservation of our regions and our sea.

PROGRESS SO FAR
From June 2020, a section dedicated to the Guardians of the Coast 
has been active on the EducazioneDigitale.it platform, where 
teachers can download educational material for teaching and 
engaging their pupils free. The digital lessons, featuring cartoons 
and interactive games are designed for the age groups 8-11 and 
11-13 years, to stimulate sharing and exchange in a ludic-learning 
setting.

GUARDIANS 
OF THE COAST.
Primary and lower secondary schools - Italy

1,497
Schools involved

3,663
Downloads

2,604
Teachers involved

26,040
Students involved
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Partner: Cereales Marinos SL

GOALS
Our goal is to create a virtuous circle to give back to the sea its 
abundance: by growing Zostera Marina, the “sea cereal”, which 
Ángel León and his team are running trials on in the bay of Cádiz, 
Spain. From the seeds, it is possible to grow a superfood with  
important nutritional properties: gluten-free, rich in omega 6 and 9, 
with a higher amount of high-quality protein (13%), carbohydrates 
(82%, of which about 50% starch) and less than 2%  fats (vegetable) 
compared to field-grown cereals, such as rice, barley, wheat, 
oats and corn. A real superfood, which if properly perfected, may 
become a fundamental resource against the problems of hunger 
and malnutrition that still afflict various areas of the world. 

PROJECT
The real gem that Zostera Marina possesses is its seed, renamed by 
Ángel León “marine cereal” or “sea wheat grass”. 
Its farming is also sustainable, because it is a perennial plant that 
does not require planting new crops every year and it has very high 
productivity against extremely minimal maintenance. Considering 
that 71% of the planet is made up of water, of which 97.5% is salty, 
marine cereals pave the way for an absolutely innovative type 
of cereal farming that needs to be expanded on a large scale to 
ensure good, highly nutritious food and a friend of the environment.

PROGRESS SO FAR
We are committed primarily to support the research and 
development team and promote actions to enable the project, 
currently active in Spain, to be extended and expand in more areas 
of Europe.  It is a plant that brings benefits to the marine ecosystem, 
enriching its biodiversity, and that contributes to mitigating climate 
change, absorbing and storing large amounts of carbon dioxide.  
In fact, in addition to growing the sea cereal, we have managed to 
promote the development of 127 other marine species and save an 
additional 55 hectares of ecosystem.

CEREALS 
OF THE SEA.
Spain

3,000
m2 Farmed

127 
Species saved 
in addition to 
project goals

55
hectares of 
ecosystem 
saved

6
Researchers
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Partner: Fondazione Cologni dei Mestieri d’Arte 
Michelangelo Foundation for Creativity and Craftsmanship

GOALS
In line with the Costa Manifesto for valuable, sustainable and 
inclusive tourism, Costa Cruises and Cost Cruises Foundation, 
together with selected partners, has created a project in support 
of the traditional arts and crafts that are a feature of the locations 
that host Costa ships.

PROJECT
After the first year in which we trained 13 young artists in as many 
crafts in Italy and abroad, we launched the second year in Italy, 
while abroad, internships will start in 2023. The project involves 
training young people and includes a training program with a mini 
master’s and a paid, six-month internship at a selected workshop 
or atelier. The master craftsman passes on his traditional ability 
and expertise, making generational changeover possible, in arts 
and crafts that would otherwise risk disappearing.
The project, with an international scope, takes places in certain key 
communities for Costa Crociere and supports a number of iconic 
traditions both locally and nationally. Here are the new tradecrafts:

ITALY:
ROME (CIVITAVECCHIA) - tradecraft: Women's Fashion Dressmaking 
- Atelier: Gian Paolo Zuccarello Couture; NAPLES - tradecraft: 
Jewellery, coral, cameo engraving - Atelier: Giovanni Ascione & 
Figlio (Torre del Greco – NA); GROTTAGLIE (TA)- Tradecraft: Artistics 
ceramics - Atelier: Giorgio di Palma; VENICE - Tradecraft: Theatrical 
costumes - Atelier: Nicolao Atelier di Stefano Nicolao; PALERMO - 
Tradecraft: Wood restoration - Atelier: Laboratorio di Restauro e 
Conservazione di Loris Panzavecchia

PROGRESS SO FAR 
The impact of the project, in addition to the financial contribution 
made to young future craftsmen and craftswomen, has its rationale 
in the transfer to the hundreds of thousands of guests onboard 
Costa Crociere ships, of the know-how and value of local traditions 
at the ports of call. Now in the second year of commitment, we are 
ensuring an adequate generational changeover for the artisan 
workshops, adding new trades and destinations.

 
 

25
Arts and crafts 
stores involved

6
Countries  
engaged

21 
Protected local 
arts and crafts

25
Apprenticeships 
in progress

TRADITIONS
IN THE  FUTURE.
Italy, France, Spain
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340,243
Full hot meals 
distributed 
at food kitchens

946,111
Full Meals 
distributed

123 
Nationalities as 
beneficiaries

68,011
beneficiaries 

FOOD 
ASSISTANCE.
Italy, France, French Antilles, Spain, Germany,
Austria, Switzerland, Ukraine

GOALS
The food assistance project aimed at the Genoese community 
was launched in 2015, with a desire to support Sant’Egidio projects 
in a strategic and structured way, to promote lasting changes in 
the lives of the most vulnerable and needy persons in the city: 
including support for providing hot and cold meals served at 
the soup kitchen and distributed to the needy in different inner 
city areas. The project has been extended over the years and we 
continue on our journey of solidarity to alleviate food poverty in 
Europe and beyond. 

PROJECT
We manage to guarantee 20,000 meals a year to families in 
difficulty and the homeless followed by the Genoa Community of 
Sant’Egidio. By leveraging Costa’s purchasing power, we can get 
quality essential foodstuffs and produce at a reduced price from 
suppliers. Thanks to this network, even in the Russian-Ukrainian 
conflict emergency, we have been able to donate 3.5 tonnes 
of food intended for war zones.  After the Covid-19 pandemic, 
food poverty has increasingly become an emergency. For this 
reason, we have broadened our horizons and strengthened our 
commitment by launching the “Best Trip Ever“ programme, to 
also support the communities of Civitavecchia, Bari, Palermo, 
Barcelona, Marseille, Guadeloupe and Martinique.

PROGRESS SO FAR 
Since 2015, we have helped over 68 thousand people and 
distributed over 940,000 meals. Every year our colleagues help 
us to give support the project through corporate volunteering 
actions at the Community of Sant’Egidio: almost 300 colleagues 
to date have donated their time to the beneficiaries of this project. 
During the Christmas period, we created a wave of volunteering 
that crossed all Europe, passing through our Costa offices: 
with colleagues from different foreign locations and based in 
Genoa, we created food parcels to be distributed to families in 
neighborhoods experiencing greater difficulty and food poverty, 
giving them a smile for Christmas.  

Partner: Comunità di Sant’Egidio Genova, Ricibo, Banco Alimentare, Banques 
Alimentaires France, Wiener Tafel, Hamburger Tafel, Schweizer Tafel, Fundació 
Banc dels Aliments
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GOALS
The high quality of reception on board Costa ships produces goods 
that can be donated and reused: we are committed to sustainable 
growth by giving a second life to these objects embracing the 
circular economy. We therefore involve our business partners so 
that we can count on a recycling and distribution network that is 
always active.

PROJECT
Charity by countering waste: this project unites the two souls of 
the Foundation, the environment and the social. Goods of all kinds, 
used but still in excellent condition, or unused and in surplus, are 
stored at our warehouses and then donated to non-profit and 
voluntary organisations carefully identified through our networks 
in various parts of the world, e anche a tutta la rete di associazioni 
religiose che hanno bisogno e che costituiscono parte della nostra 
preziosa rete.  Il successo del progetto risiede nella collaborazione 
tra i vari dipartimenti e i nostri magazzini per la coordinazione e la 
logistica, per poter individuare i beni da gestire come donazione, 
e per poterli poi distribuire alle associazioni a cui doniamo i beni 
sbarcati.

PROGRESS SO FAR
In 2022, thanks to  actions taken by the various departments on 
board our ships, we were able to donate over 22,000 carnival 
masks to 16 paediatric hospitals in northern, central and southern 
Italy, and to the Viareggio Carnival Foundation, a consignment 
also reached Africa, made to the village of Niem (Central African 
Republic). As part of disposal of certain goods in the Photo Dept, we  
also donated 5,500 candles, also reaching Ukraine.  159 donations 
spanning 4 continents: tableware, tablecloths and furnishing 
fabrics, chairs and armchairs, toys, clothing, towels, computer 
equipment, ultrasound scanners, defibrillators and medicines 
have been distributed to schools, families, orphanages, hospitals 
and to over 121 associations.

MATERIAL
ASSISTANCE.
Angola, Cameroon, France, Haiti, Italy, Madagascar,  
Central African Republic, Senegal, Sudan, Ukraine

121
Beneficiary
associations

360,410
Donated items

100%
Costa Fleet
involved

159
Donations made
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Partner: Community of Sant'Egidio, Genoa 

GOALS
Having a home means much more than having a roof over 
our heads: guaranteed rights and visibility, and consequently 
awareness of our dignity and respectability. The aim of the 
project is to counter the risk of marginalisation of people who 
have lost their homes as a result of serious economic or personal 
difficulties: both through the allocation of decent housing and 
through continuous psychological, medical, legal and educational 
support. The ultimate goal is complete recovery: to overcome an 
unfortunate time, find a job, gain economic independence and 
heal relationships with families of origin.

PROJECT
Together with the Community of Sant’Egidio of Genoa we have 
developed a system that provides a safe environment for people 
in a state of economic and social emergency: because if the 
dormitories respond to the most immediate emergencies, a home 
responds to the deepest need to overcome material hardships 
and affective and possible addiction problems ensuring proper 
timing and progress and the protection necessary to start a path 
of reintegration and independence.
 
PROGRESS SO FAR
After renovating 6 flats in the historic centre of Genoa, we 
have outfitted, installed and maintained heating systems and 
appliances, furnishings and purchased basic necessities for 
the flats. Adults and adolescents under the age of 18 include 79 
beneficiaries who have lived in the accommodation, benefiting 
from the support of various professional figures, as well as 
volunteers and 67 of them have completed their reintegration 
path.the project. 

A HOME
FOR THE HOMELESS.
Genoa (Liguria)

13
Places available 
at the flats

6
Furnished
flats

67
Paths undertaken to gain 
independence completed

79
People hosted
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Help us   to bring our help 
even further.
Support us online at www.costacrocierefoundation.com
IBAN IT 89 O 030 6909 6061 0000 0103 634

Donate your 5x1000 income tax relief
TAX Code 02278760992

DONATE NOW
All other ongoing and completed projects, 
news and more information on the website www.costacrocierefoundation.com





 www.costacrocierefoundation.com
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